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Czech Republic:
Figures, Data and Facts

Map
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Figure 1: Map of Czech Republic

Czech Republic is a country in Central Europe with the north, Slovakia to the east and Austria to the south.
about 10.7 million inhabitants. The capital of the country is Prague (Praha in Czech),

It consists of the historical lands of Bohemia (Cechy) other major cities are Brno, Ostrava, Plzen, Liberec and
and Moravia (Morava) and parts of Silesia (Slezsko). Olomouc.

The country borders Germany to the west, Poland to



Czech Republic: Figures, Data and Facts

Country Statistics

78,867 km>

Land area

10.7 Mio.

Population (2023)

42.8 years®

Average age of the population

Czech crown czk k&

Currency

Economic Situation

654.625 czk k¢

GDP per capita (2022, nominal)*

42.9 %

National debt (% of GDP, gross, 2022)*

2.7 %

Unemployment rate (2021)*

37.903 czK K¢

Average wage gross, CZK K¢. / Month, annual average
(2021)

15.6 %

Inflation rate (2022)

3.3 %

(Inflation rate 2021)

Trade Relations

— WTO membership: yes, since January 1, 1995

— Free trade agreement:The Czech Republic benefits
from EU free trade agreements as part of its EU
membership. Currently, there are agreements with
77 countries; further free trade agreements are
currently being negotiated. For an overview of the
agreements see www.wto.org (L).4

— Membership of Customs Union: EU, since
May 1, 2004

The data of the population of Czech Republic: (L)
German-Czech Chamber of Industry and Commerce, 2022
1 KE =100 Heller, 1 € =23,77 K¢ (March 2023), 100 K¢: 4,21 €

A W N P

Cf. GTAI Economic Data Compact Czech Republic (November 2022)


https://countrymeters.info/de/Czech_Republic

EU-relationship with Czech Republic
(2019-2021 | bn euros)

Czech Republic: Figures, Data and Facts

2019 % 2020 % 2021 %
Import of
130.7 2.3 121.5 -7.0 141.5 | 16.5
the EU
Exportof | 1156 | 08 | 1064 | -80 | 1267 | 194
the EU
Saldo -15.0 -15.1 -14.8
Figure 2: EU27 foreign trade (deviations due to rounding)
Germany’s relationship with Czech Republic
(2019-2021]| bn euros)
2019 % 2020 % 2021 %
German
47.7 0.1 43.8 -8.2 49.7 | 13.6
Import
German 445 | 05 | 396 | -11.0 | 473 | 195
Export
Saldo -3.2 -4.2 -25

Figure 3: Foreign trade (deviations due to rounding)

German imported goods by SITC (20215 | %)

Electronics 16.8
Chemical production 12.4
Machinery 10.7
Electrical engineering 9.8
Motor vehicles and parts 8.8
Food products 4.5
Iron and steel 4.4
Metal goods 3.7
Textiles / clothing 3.4
Nonferrous metals 2.4
Others 231

Main supplying countries (2021 | %)

2.9%

France

3.0%

4.2 9% Russia
) (]

Ttaly

4.4%
Slovak Republic

8.2%

Poland

38.2%

Others

16.7 %

China

22.4 %

Germany

Figure 5: Germany Trade & Invest, 2022

Main consumer countries (2021 | %)

36.0%

Others

6.7 %

Poland

8.1%

Slovak Republic

32.4 %

Germany

Figure 4: German import goods by SITC (% of total imports)

Figure 6: Germany Trade & Invest, 2022

5 Seeibid.



Czech Republic: Figures, Data and Facts

Comparison Germany, Czech Republic and EU 27 (2021-2022 | km? | %)

Agriculture, forestry, fishery Year Czech Republic Germany EU-27
Agriculture, forestry and fishery % of gross value added 2022 2.3 1.2 1.9
Organic farming % of the agricultural area 2022 16.06* 11.3° 9.1 (2020)
Logging 1.000 m? 2021 - 82411 507 260
Fishing Tons 2021 - 157 144 -

Figure 7: Comparison Germany, Czech Republic and EU 27’

Climate

For the most part, the Czech Republic still belongs to the
Central European temperate climate zone; winters are
relatively mild, summers not too hot. Due to the small
difference in geographic latitude, the altitude difference
is the most important factor of climate variability. The
average air temperature on the highest mountain of the
Czech Republic (Schneekoppe) is 0.5 °C, while in the

Land Use

lowlands of southern Moravia it is 10 °C. The annual pre-
cipitation ranges from 450 mm in Bohemia to 2000 mm
in the mountains. The average temperature in July is
20°C, in January -2 °C. The vegetation period lasts 200
days in the south, but less than 100 days in the moun-
tains.

The Czech Republic has a total area of 78,870 km?2.
Of the 78.6 thousand square kilometers of land, 35 % is

covered with forests (27.352 km?) and 2 % with water
(1,650 km?). 11 % are other areas: 8,486 km2?

Utilised agricultural area at 20 March

70 % of the utilised agricultural area is arable land: 2,481

thousand ha. In 2022 the area of permanent grassland
decreased by 2,815 ha.

*  eagri.cz 13-03-2023
7 (b)
8 (bL),1km?=1200 hectares


https://de.statista.com/statistik/daten/studie/3233/umfrage/anteil-der-anbauflaeche-fuer-oekologischen-anbau-seit-1994/
https://www.laenderdaten.info/Europa/Tschechien/index.php%2017-03-2023

Czech Republic: Figures, Data and Facts

Utilised agricultural area (2021-2022 | ha | %)

2021 2022 Dif‘sze_;‘ce Ir(‘%x Zoszhfr& )
Utilised agricultural area 3,529,797 3,530,423 627 100.0 100.0
Arable land 2,476,913 2,481,225 4,312 100.2 70.3
Fallow land 24,780 25,658 878 103.5 0.7
Hop gardens 5,601 5,595 -6 99.9 0.2
Hop gardens in production 4,988 4927 -61 98.8 0.1
Vineyards 17,464 17,448 -16 99.9 0.5
Vineyards in production 16,484 16,547 62 100.4 0.5
Gardens 595 1,289 694 216.6 0.0
Orchards 15,999 15,419 - 580 96.4 0.4
Permanent grassland 1,005,525 1,002,710 -2,815 99.7 28.4
Other permanent crops 7,700 6,738 -962 87.5 0.2

Figure 8

In the case of livestock farming in the Czech Republic, the
number of cattle and cows has increased. Poultry farming

Livestock (2020-2022 | heads)’

has declined sharply, both in terms of the number of heads

Period Cattle Cows Pigs Sows Sheep Poultry Hens

2020 1,404,117 585,897 1,499,307 87,710 203,612 24,247,371 8,502,347

2021 1,406,430 585,904 1,518,402 90,477 183,145 23,808,531 8,148,644

2022 1,421,254 587,859 1,432,824 80,756 174,196 23,026,197 7,624,998
Figure 9

9 Since 2002, livestock Survey have been reported only for the
agricultural sector.
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The Organic Sector
in the Czech Republic

More than 30 years ago, a few pioneers laid the
foundations for organic farming in the Czech Republic.
Membership in the European Union - since 2004 - has
significantly supported the development of the organic

sector. Only about one third of the producers are members
of the Pro-Bio Association in CZ.

History

Organic agriculture has already had a 30-year develop-
ment in the Czech Republic. At the very beginning of the
development of organic agriculture in 1990, four inde-
pendent farming associations were founded (and the
fifth in 1991), but their constellation remained constant
only for a short time.

The Altervin, Biowa and Naturvita associations
merged into the Pro-Bio association. Among the pion-
eers are Ing. Jifi Urban, Ing. Martin Hutaf, Otakar Jiranek
und Ing. Petr Travnicek.

Figure 10: Ing. Jifi Urban Figure 11: Ing. Martin HutaF (r.)



The Organic Sector in the Czech Republic

Figure 12: Otakar Jiranek

National Legal Frame

All farmers, producers and distributors of organic food,
importers from third countries, producers of feed and
propagation material within the framework of organic ag-
riculture are obliged to work in accordance with the
Czech Act on Organic Agriculture and EU Regulation (EU)
2018/ 84s.

Since 1993, there are state-approved organic
standards and a state organic logo, also called Organic
Zebra, issued by the Ministry of Agriculture.

The guidelines for the label are anchored in the
Czech Law No. 242 / 2000. The Organic Zebra is man-
datory for all organic products certified by Czech
inspection bodies and marketed in the Czech Republic.
Imported products do not have to carry the zebra. Even
after the introduction of the EU logo, the organic zebra
remains on the products, although it contains the same
information for the consumer as the EU logo.

PRODUKT EKOLOGICKEHO ZEMEDELSTVI

Figure 13: State logo for organic food in the Czech Republic Organic
zebra

Register of Organic Enterprises

According to the current European and Czech legislation
on organic farming, all enterprises producing organic
products, organic food, feed and seeds, as well as bee-
keepers, fish farmers, mushroom growers or game
collectors, traders, importers and exporters must be re-
gistered in the Register of Organic Entrepreneurs
(ROE), which is kept at the headquarters of the Czech
Ministry of Environment.

This application provides the public with data on
organic farming enterprises registered by the Ministry of
Agriculture in accordance with Act No. 242 / 2000 Coll.
on Organic Farming. Only enterprises whose registration
is still valid are displayed. A prerequisite for such la-
beling is the existence of a certificate for the specific
products issued by the competent inspection body
based on the results of an annual inspection. (L)

Action Plan for the Development of
Organic Agriculture in the Czech Re-
public

According to the current European and Czech legislation
The current Action Plan of the Czech Republic for the
Development of Organic Agriculture in 2021-2027
(hereinafter referred to as APEZ) aims to support the
growth of organic agriculture in the Czech Republic by
2027 and is the fourth in this series. Other specific goals
include achieving at least 22 % of total agricultural land,
a 30 % share of arable land of total organic land, 4 %
market share of organic products in total food consump-

Info

Labeling info

www.lovime.bio/poznat-bio/kdo-ruci-za-bio



https://eagri.cz/public/app/eagriapp/EKO/Prehled/
https://www.lovime.bio/poznat-bio/kdo-ruci-za-bio/

The Organic Sector in the Czech Republic

tion, and 5 % market share of organic products in out-of-
home catering (Horeca).

The action plan points out that there are differ-
ences in performance between different organic farms
and therefore the efficiency of management of existing
organic farms needs to be improved, thus strengthening
their competitiveness. According to APEZ, a number of
factors contribute to the situation described above: lack
of advice, low uptake of innovations and research res-
ults, lack of professionals trained in organic agriculture,
complicated marketing and so far volatile demand for or-
ganic products from processors.

The APEZ builds on the new European Action Plan
for Organic Agriculture and is also in line with its stated
priorities. The action planis also in line with the object-
ives of the EU’s Common Agricultural Policy and the
European Commission’s “From Producer to Consumer”
and “Biodiversity” strategies published as part of the
“Green Deal for Europe”.

T m———
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AKCNI PLAN CR \
pro rozvoj ekologického

MINISTERSTVO ZEMEDELSTVI

zemeédelstvi v letech
20212027

Figure 14: Action Plan for Organic Agriculture 2021-2027

Support Instruments

The aim is to promote environmentally friendly farming
systems and to increase the share of organic farming in
the agricultural area cultivated under the transitional re-
gime or the regime for organic farming, with the
agricultural crop types of permanent grassland, normal
arable land, grassland on arable land, permanent crops
fruit growing, viticulture and hop growing.

New: partial conversion also possible from 2023.
Farmers are now required to attend training on appropri-
ate practices in organic agriculture at least once during
the commitment period. The measure is implemented in
the form of five-year commitments. Under the organic
farming measure, it is now possible to farm convention-
ally in parallel.

Applicants can only be a farmer and a registered
organic farmer farming at least 0.5 ha of agricultural land
registered in the LPIS.

Scope of support at the level of beneficiaries, subsidy
amount (2023 |EUR/ha)*°

Transition to OF Malnta|n|ng Organic
Farming
Basic grassland ma- 106 100
nagement
Cultivation of
grasses' and 137 120
perennial forage
crops on arable land
Vegetables, herbs,
potatoes &
Strawberry plants 660 638
for farmers cultivat-
ingup to 6 ha
Cultivation of other 323 239
crops
Intensive orchards 896 850
Vineyards 900 847
Hops 900 847
Figure 15

10 Calculation is made in CZK, for conversion to EUR the exchange
rate 26,5 CZK / EUR is used. Support for agroforestry is not
connected with organic farming. (L)


https://eagri.cz/public/web/mze/dotace/szp-pro-obdobi-2021-2027/rozvoj-venkova/ekologicke-zemedelstvi/

The Organic Sector in the Czech Republic

Associations and Marketing
Organizations

Association membership plays only a limited role in the
Czech Republic today; most farms operate according to
EU guidelines. The associations essentially serve organic
farmers as a representation of their interests.

PRO-BIO is the oldest organic association in the
Czech Republic. The head office is in Sumperk in North
Moravia. In 1992 the Association of Organic Food Produ-
cers and Processors PRO-BIO was founded. PRO-BIO
Association of Organic Farmers (ID No. 69601267) was
established on 25 May 1999 and exists till today.

In 2022 the association PRO-Bio counted 573
members, of which 464 farmers, 49 processors, 16
wholesalers, and 32 grocery stores. The agricultural area
under management in 2022 was about 84 491 ha, which
is 15 % of the total organic area. About 10 % of organic
farmers are members of Pro-Bio. The association sup-
ports its members with information, advice, service,
sales promotion, advertising and interest-free bonds.
Pro-Bio is active nationwide and maintains 11 regional
centers.

The Pro-Bio Association has two affiliated associ-
ations - the Association’s organic stores (1996) and the
Pro-Bio League (2002). The Pro-Bio League is engaged in
educating the public about organic food and organic
farming, doing public relations and organizing the tradi-
tional annual bio-fair in Prague. Like the Pro-Bio
Association, the Pro-Bio league is one of the actors in the
development of organic agriculture in the Czech Repub-
lic, a member of the Czech Technology Platform for
Organic Agriculture and a member of the Commission for
Organic Agriculture under the Action Plan for Organic Ag-
riculture .

Map of Points of Sale of Organic
Products Organizations

Pro-Bio league performs under the brand name
Lovime.bio and is responsible for the content of the
website www.lovime.bio (») and maintains a map of
where organic food could be sold, especially from farms
and local shops www.kde.lovime.bio (L).

Two companies emerged from the Pro-Bio associ-
ation:

— 1. Pro Bio GmbH (importer, wholesaler and processor
in 1992. In the company PRO-BIO the Association of

11

Organic Food Producers and Processors had ca 16 %
share (20 000 out of 120 000 CZK until 17 October
2001). Now there are only 2 partners Martin Hutaf and
Karel Matéj holding shares in this company.

— 2. Prodej-Bio GmbH (raw material trader and ex-
porter). Prodej-Bio GmbH was founded by Pro-Bio
Association in cooperation with BIOLAND in 2008 and
is 100 % sole shareholder.

The Association also organizes an annual competition for
the Best Organic Food of the Year ().

Figure 16: Award of the ,,Best organic farm of the year 2022 to family
Adolf Loos from Hora St. Katefina by the Pro-Bio Association

The majority of winegrowers registered in the EKOVIN
Association (Association for Integrated and Organic
Grape and Wine Production 0.S.) have vineyards in the
integrated production system. The Ministry of Agricul-
ture (MZE) supports the conversion from integrated
production to organic viticulture and fruit growing within
the Rural Development Program.

Organic wine production is defined in the
“Guidelines of the Union for Integrated and Organic
Grape and Wine Production”. These guidelines are is-
sued by the Union for Organic Viticulture and approved
by the Ministry of Agriculture of the Czech Republic. The
guidelines are based on the internationally applied “Min-
imum Requirements for Organic Viticulture Systems”,

{0:69

Info

PRO-BIO Association

www.pro-bio.cz

www.facebook.com/svaz.pro.bio



https://www.lovime.bio/
https://kde.lovime.bio/
https://pro-bio.cz/projekty/nejlepsi-biopotravina-roku/
https://www.pro-bio.cz
https://www.facebook.com/svaz.pro.bio/
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which were developed by leading experts from the mem-
ber countries of the European Union within the ORWINE

project.”
BIOSAD is an association whose mission is to pro-

mote the development of organic fruit growing in the
Czech Republic. Its activities are focused on providing
information to farmers who specialize in the production
of high quality and healthy fruit.

Members include not only organic fruit growers,
but also producers in integrated cultivation, as well as
representatives of research, the Fruit Growers Associ-
ation and others.

In autumn 2019, seventeen farms from the Czech
and Slovak Republics joined together to form Demeter
Czech Republic and Slovakia. In the summer of 2020,
the association was accepted into the worldwide family
of the Biodynamic Federation - Demeter International.
The number of members is gradually growing. At the be-
ginning of 2022 there are 35 farms, which together
cultivate about 8,000 ha. 60 % of this area is already De-
meter certified or in the process of so-called conversion
to Demeter.

Zivé zemédélstvi is the magazine of DEMETER in
CZ and brings the most important and latest findings
from the world of ecology and biodynamics.

Subscriptions to the magazine can be ordered at
zive.zemedelstvi@seznam.cz ().

Organic Certification

There are four accredited inspection bodies in the Czech
Republic. They are private companies that are under the
control authority in the Ministry of Agriculture, Depart-
ment of Environment and Organic Agriculture. All control
areas, i.e. A, B, C and D are covered. The control organiz-
ation KEZ has carried out a total of 2580 controls in
2022, covering 60.38 % of the area. BIOKONT is in the
second place with 2453 controls, but with a much smal-
ler area, which gives a share of about 25.33 % as of
09.03.2023 (L).

Notes: Most organic operators have a contract for
inspection and certification with only one control body
but it is possible that some operators have a contract
with several control bodies at the same time (with each
KO for a different type of activity). Therefore, the total
number of operators in this statistic may not correspond
to the total number of organic operators in the Number
of organic operators’ statistic.

The ‘No KO’ column includes entities whose con-
trol and certification contract has expired and which will

12

shortly contract with another control organization or re-
quest cancellation of registration.

The area of land in the Organic agriculture (EZ) /
PO is the sum of the land registered in the LPIS.

LPIS is a geographic information system (GIS) that con-
sists primarily of records of agricultural land use. LPIS
was created on the basis of Act No. 252 / 1997 Coll. on
Agriculture at the turn of 2003 and 2004. It was
launched on 21 March 2004. (L)

It does not include land registered only according
to the Land Registry.

The Ministry of Agriculture (MoA) monitors compli-
ance with organic farming regulations. It authorizes the
inspection bodies, which carry out regular inspections of
all organic enterprises. The Ministry regularly monitors
the activities of the control bodies. At least once a year,
an inspection takes place at the inspection body’s
headquarters, and throughout the year, the inspection
bodies’ inspectors continue to be monitored as they
carry out their inspections. (L)

Research and Consulting

In the Czech Republic there is no official advice of the
state in organic farming. The new support period of the
Common Agricultural Policy in Europe (CAP) came into
force on January 1, 2023 and lasts until 2027. There are
still two pillars, with 25 % of the budget for direct pay-
ments being spent on the so-called “Eco schemes”. In
the Czech Republic, as of 2023, it is planned that con-
sultants will have to be accredited with the Ministry of
Agriculture, stating their consulting services. Farmers
can ask for expert advice from various advisory organiza-

Info

BIOSAD TOSAD

‘poradenstvi & infoservis

www.biosad.cz

DEMETER Czech Republic
and Slovakia z.s.

you will grow

www.demetercs.eu

11 Final Report Summary - ORWINE (Organic viticulture and wine-
making: development of environment and consumer friendly
technologies for organic wine quality improvement ...) (L)


mailto:zive.zemedelstvi@seznam.cz
https://eagri.cz/public/app/eagriapp/EKO/Prehled/StatistikaPocetPodleCa.aspx?stamp=1678699240359
https://eagri.cz/public/web/mze/farmar/LPIS/
https://eagri.cz/public/web/en/mze/organic-production-and-organic-food/the-role-of-the-ministry-of-agriculture/
https://cordis.europa.eu/project/id/22769/reporting
http://www.biosad.cz/
https://www.demetercs.eu/
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Organic certification in the Czech Republic (2023 |ha | %)

Control Organization Number of Subjects Land area i?hg)rg. Agr. (E2) traané}?igr?Egaogn(ha) Total

KEZ o.p.s. 2,580 318,996.7 24,594.72 343,591.42 60.38 %

Biokont CZ, s.r.o. 2,454 127,750.05 16,886.65 144,636.7 25.42 %

ABCERT AG, organi- 1,114 69,268.83 10,565.44 79,834.27 14.03 %

zational unit

BUREAU VERITAS

CERTIFICATION CZ, 81 434.69 120.62 555.31 0.10 %

s.r.o.

Without KO 82 373.45 90.5 463.95 0.08 %

Total 6,311 516,823.72 52,257.93 569,081.65 100.00 %
Figure 17

tions, such as Czech Organics, and receive a financial
subsidy from the state of up to 80 % of the advisory
costs. Prior to this, the Ministry of Agriculture checks
whether the consulting services have been carried out as
ordered. The funds are then paid out.

Consulting Organizations

Institute for Agricultural Economics and Information
(IAEI) is the expert center for agricultural economics,
nutrition, agricultural extension and information. In
2012, the Institute celebrated its 100th anniversary. Ad-
visory services in the field of organic agriculture for the
general public are provided by the PRO-BIO Advisory
Center in the form of certified ADVIGREEN advisory ser-
vices. The main objective of the ADVIGREEN certification
system is to ensure the quality of agricultural advisory
services.

The owner of the certification system is IAEI - its
use is enabled by concluding a contract on the use of the
certification system and compliance with the conditions
for the use of the certification system. PRO-BIO Advisory
Center provides advisory services in the field of agricul-
ture, food and feed production and other areas related to
agriculture in accordance with the current legislation as
amended. The management system of the advisory ser-
vice is carried out in accordance with the Quality Manual
of the Advisory Center.

Czech Organic offers comprehensive, tailor-made
consulting in the field of organic agriculture and is in-
volved in research on organic agriculture. The aim is to
support the latest findings of agricultural research in
their implementation in practice. This is done through
publications, translations, lectures, articles and creation

of videos and visual material.
Ekoporadnypraha.cz is an independent association of 9

Figure 18: Consultant for organic farming Jan Travnicek, Czech
Organics (right)

Info

IAEI - Institute for Agricultural
Economics and Information

www.iaei.cz

Czech Organics

www.czechorganics.com



http://www.iaei.cz/
https://www.czechorganics.com/
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non-profit organizations providing eco-advice in the cap-
ital city of Prague. The association aims to contribute to
the improvement of the environment and to introduce to
the public a sustainable lifestyle. The results of science
and research in the field of environment should be made
known and sustainable development should be pro-
moted. The association Ekoporadnypraha.cz has been
operating since 2012, and its activities are coordinated
by Ekocentrum Koniklec, o. p. s. The project is finan-
cially supported by the City of Prague.

Education and Training

Institute for Organic Agriculture and Sustainable Land-
scape Management (Bioinstitut), o.p.s. (non-profit
company), based in Olomouc, was established in 2004 to
provide an umbrella for research and educational activit-
ies in the field of Czech organic agriculture and in Central
and Eastern Europe. Co-founders and partners are the
Research Institute of Organic Agriculture FiBL, the Czech
Association of Organic Farmers PRO-BIO and Palacky
University Olomouc, Czech Republic.

Development of organic agriculture through con-
sultancy; transfer of scientific knowledge and research
results into practice; educational, training and publica-
tion activities; promotion of the sector to professionals
and the public; communication needs of the sector to the
national administration. The Bioinstitut is the coordinator
of the Czech Technology Platform for Organic Agriculture
and a member of FiBL International - an international
association of research institutions in the field of organic
agriculture.

The textbook contains detailed information on the prac-

©® ORGANIC
@® AGRICULTURE

Boiivoj Sarapatka, Jifi Urban et al,

Figure 19:,,Organic Agriculture®, Author: Jifi Urban and Bofivoj
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tice and theory of organic farming. The chapters deal
with the history and methods of organic farming, land-
scape management, soil, plant nutrition, animal
production, breeding of livestock breeds, etc. The text-
book is suitable for students specializing in organic
agriculture in a foreign language.

Farmarska Skola, since 2019, there has been an
initiative in the Czech Republic that specifically seeks to
train young people to become organic farmers. With the
support of various organizations and foundations -
among them the Software Foundation, the Mahle Found-
ation and the non-profit organization Association AMPI
(L) - it was achieved that from the fall of 2023
Farmarska Skola is recognized by the state as a “Higher
Technical School for Organic Agriculture”.

The technical school is in the premises of the Re-
search Institute of Crop Production, v.V.I in Prague.
Theoretical lessons take place there and on the farms.
(L)

Practical relevance plays an important role. A total
of 40 farms, including some certified DEMETER-farms,
offer the opportunity to deepen a wide range of topics.
The study program consists of three years of practical

Info

Ekoporadnypraha.cz
praha

www.ekoporadnypraha.cz

www.facebook.com/ekoporadnypraha.cz

Ekocentrum Koniklec '
konlklec
www.ekocentrumkoniklec.cz

Institute for Organic Agriculture /%
and Sustainable Landscape
Management

INSTITUT

www.bioinstitut.cz/en/home-en

Farmarska skola FARMARSKA $KOLA

www.farmarskaskola.cz

AMPI

www.asociaceampi.cz



https://www.asociaceampi.cz
https://www.vurv.cz/en/
https://farmarskaskola.cz/
https://www.ekoporadnypraha.cz
https://www.facebook.com/ekoporadnypraha.cz/
https://www.ekocentrumkoniklec.cz
https://bioinstitut.cz/en/home-en
https://www.asociaceampi.cz

The Organic Sector in the Czech Republic

work on selected organic farms in the Czech Republic
and abroad (at least 800 hours per year) and theoretical
modules led by experts in the field. This concept is
mainly inspired by the German training in organic farm-
ing. A training advisor is available for farmers and farms
and the farm managers meet annually for training.

Graduates can obtain the Diploma Specialist in Or-
ganic Agriculture (DiS).

Figure 20: School director Jifi Prachar (right) with Vice Minister of
Agriculture Ing. Miroslav Skfivanek, PhD, (Eko farma Branna)

Info

List of participating training farms

www.farmarskaskola.cz/nase-farmy
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Organic Farming

In 2022, the share of organically farmed land is 16.06 %.
The Czech Republic is one of the leading countries in
Europe with 570 thousand hectares of organic land. In the
current “Action Plan of the Czech Republic for the
Development of Organic Agriculture in 2021-2027" the
following goals are issued: achieving at least 22 % of total
agricultural land and a 30 % share of arable land of total
organic land.

Development of agricultural area and number of farms Certified Farms and Areas
in organic farming (2010-2022|number | ha | %)*

In March 2023, 5,078 organic farms including farmers in

Annual a e :
Number of | Organic tﬁ':?lr: (:: change transition are certified. 235 of which are also processors.
Year organic acreage cultugl Number of
farms (ha) o organic

area(%) | farms (%)
2010 3,517 448,202 10.55 30.8
2015 4,115 494,661 11.74 5.9
2016 4,243 506,070 12.03 3.1
2019 4,690 540,993 15.22 1.8
2020 4,665 543,252 15.28 -0.5
2021 4,794 558,124 15.71 2.8
2022* 5,078 570,591 16.06 5.6

Figure 21

Figure 23: Biofarma Sasov

Figure 22: PROBIO Farm *  eagri.cz 13-03-2023
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Organic Farming

Organic agriculture in CZ (2023]| ha | %)*°

Figure 25

17

Area of Total
Area by »?nregrof E":,d land in
Crop g Agr. transition
EZ (ha) PO (ha) ha %
Arable
85957.8 18043.26 104001.06 | 18.28
land (R)
Fallow (U) 121.61 91.82 213.43 0.04
?Tr)aSSla"d 420180.02 | 3144396 | 451623.98 | 79.36
Grass on 5003.16 1799.55 | 680271 | 1.20
arable (G)
Vineyards
W) 885.03 297.41 1182.44 0.21
Hops (C) 13.59 11.46 25.05 0.00
Figure 24: Sausage from uncastrated boars, Biofarma Sasov hard
?Sr)c ar 2888.07 254.73 3142.8 0.55
i 12 Other per-
Number of organic operators (2023) manent 1467.13 193.00 1660.13 0.29
crop (J)
Total number of organic operators 6,311 %?er crop 226.50 109.33 335.83 0.06
Environmental operators s by type of activity Number Pond (B) 2.88 0.53 3.41 0.00
e 6.56 0.16 6.72 0.00
Organic farmer 5,078 Wooded
land (1) 4.23 0.00 4.23 0.00
Organic food producer 991 -
_ Browine 45.14 10.42 55.56 0.01
- of which: Farmer processor 235
fotr Non-pro-
Distributor 1,178 ductive 22.00 2.30 24.30 0.00
(M)
- of which: Importer from 3rd countries 364
Total 516823.72 52257.93 569081.65 100
- of which: Exporter to 3rd countries 172
Producer or supplier of organic feed 7 Figure 26
Producer or supplier of organic reproduction 89
material
Organic bee farmer 8
Organic fish farmer 18
Organic mushroom grower 6
Ecol. wild plant collector 24
Other
Concurrency of selected activities Number 12 Legend: “Total number of organic entities”: number of all organic
operators with one or more active activities. Organic operator by
Organic farmer who is also a distributor 190 activity type - number of active operators by activity type (one
entity may have more than one activity type).
A producer of organic food who is also a distri- 2461 “Organic farmer”: also includes farmers in transition.
butor “« » . . .
Farmed processor”: organic food producer who is also an organic
Organic farmer who is also an organic food farmer or mushroom grower or beekeeper or fish farmer.
producer 440 13 The area of land in the EZ / PO is the sum of the land recorded in

the LPIS. It does not include land registered only according to the
Land Registry. (1)



https://eagri.cz/public/app/eagriapp/EKO/Prehled/StatistikaPlocha.aspx?stamp=1678701090714

Organic Farming

Figure 27: Vineyard Milan Nestarec, South Moravia Figure 28: Wide range of organic food
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Processing, Production and
Trade of Organic Products

It is interesting that in the Czech Republic some of the
organic trading and processing companies run their own
organic farms. In the Corona pandemic period from 2020

to 2022, e-shops have developed strongly.

Organic Certified Companies

In this chapter, only a few trading companies and pro-
cessors of organic products can be presented:

PROBIO, SONNENTOR, Country Life and Lifefood.

The company PRO-BIO, trading company s.r.o. is the first
Czech producer of organic food.

In 1992 two friends, Ing. Martin Hutar and Ing.
Karel Matéj, decided to start a business with organic
food and they founded a small company with the goal of
supporting themselves and their first three employees.
In the meantime, the company employs more than 100
people. From the very beginning, PROBIO focused
primarily on the Czech market with its own products,
gradually expanding its product range and supplying
classic store shops to supermarkets. Supermarkets they
supply under their own brand or pack in their private la-
bels.

Since the foundation, almost 20 years, they have
had little competition in the country. Customers knew
about PROBIO mainly under the brands Biolinie and Bio-
harmonie. It is only in the last 5 years that they have
developed the brand PROBIO due to increased competi-
tion. Other brands have been discontinued. The
company started its production in PROBIO brand gradu-
ally from 2018.

19

The assortment of PROBIO includes over 1,500 items in
organic quality and about 40 types of organic seeds
(BIOOSIVA PROBIO). These are sold under different
brands: own brands - PROBIO, BIOHARMONIE and BIO-
LINIE as well as foreign products. In the offer you will
find basic organic foods - from cereals, flour, legumes,
pasta, mill products and oils to snacks such as biscuits,
quick mixes, chocolates, wines or coffee.

They export their products to Poland, Slovakia,
Germany, Romania, Lithuania, Slovenia etc. Part of their
exports are agricultural commodities. Import - com-
modities only, if they are not grown in the Czech
Republic or are in short supply.

In the company’s own e-shop, all products, in-
cluding eco drugs can be ordered conveniently. PROBIO
operates 3 mills - a conventional and gluten-free mill in

Info

PROBIC
e /-‘

PROBIO

www.probio.cz



https://www.probio.cz/

Processing, Production and Trade of Organic Products

Staré Mésto and a mill in Jarcovd, packaging plants and
warehouses. One of the three mills is newly built and is
100 % gluten-free and co-financed by the European
Union and the Czech Ministry of Agriculture. There are
processed organic raw materials such as buckwheat,
sorghum, chickpeas, red lentils, rice and others.

On 360 ha of arable land it has been growing for
15 years. Spelt, wheat, single grain, naked oats, clover

incarnate for seed etc. Feeding of organic piglets approx.

500 pcs / year.

Figure 30: PROBIO owns an organic farm in South Moravia in Velké
Hostéradky.

Bioosiva: Organic seeds for growers, the seed and agri-
cultural production purchasing department of PRO-BIO,
s.r.0. offers a wide range of quality organic seeds of al-
most all commonly grown field crops. For spelt and
wheat seeds they have exclusive rights for Swiss variet-
ies bred biodynamically (Getreideziichtung Peter Kunz).
The Summer Festival will take place in 2023 for
the 16th time and it will once again be a festival of good
food and drink prepared from basic organic ingredients.
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Guided tours of the mills are planned again through the
organic mills, packing plants and warehouses. Visitors
will be able to see the entire production process from
the milling of grain to the final packaged product. Video:
(L)

In 2021 The PROBIO company became one of the
20 most climate-friendly companies according to the
jury of European Seed magazine. The jury especially ap-
preciated the 30-year cooperation with organic farmers
as an example for sustainable farming systems. You can
find out more on the seed platform’s website: (L)

CLIMATE FRIENDLY COMPANIES
OVER 2021

Congratulations to

PROBIO OBCHODNI
SPOLECNOST S R.O,,
CZECHIA

30 YEARS OF SUSTAINABLE FARMING

europeanseed J
T T ?@: “ﬁﬁ‘h

T A, 7

Figure 31: Prize from the European Seed Magazine, 2021
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The story of the SONNENTOR™" brand began in 1988
with the idea of Johannes Gutmann, an unemployed
young man from the poor Waldviertel region of Austria.
He was a passionate supporter of organic farming at a
time when the word “organic” did not yet exist. The
SONNENTOR company is founder-managed and the
products are available in organic specialty stores, phar-
macies and health food stores and are distributed
through organic wholesalers (and directly in Austria).

The online shop offers a wide range of tea, spices,
sweets & delicatessen and much more.

Orders can be placed even faster via the “Order-
lion” app. (L)

Info

Bioosiva

www.bioosiva.cz

14 Headquarters: Austria with sister companies in the Czech Republic
and Romania (b); Sister company in the Czech Republic (L)


https://www.youtube.com/watch?v=T0tghMdKUus&t=25s
https://european-seed.com/2022/04/the-20-most-climate-friendly-companies-over-2021-11-15/
https://www.sonnentor.com/de-at/ueber-uns/geschichte/die-sonne-lacht-auch-in-tschechien
https://www.bioosiva.cz/
https://www.sonnentor.com/de-at
https://www.sonnentor.cz

Processing, Production and Trade of Organic Products

Following the same principles - the ecological ones -
Johannes Gutmann founded a subsidiary in Cejkovice /
Czech Republic in 1992 in southern Moravia together
with Tomas Mitacek. The Czech company SONNENTOR
initially began with the sale of fragrant essential oils and
the cultivation of medicinal plants in organic quality, at
that time exclusively for export. Gradually, however, in-
terest in organic herbs grew, and health food stores also
helped with the first sales. SONNENTOR introduced
loose herbal mixtures and later also portioned teas to
the Czech market. In 2009, Josef Dvoracek joined
SONNENTOR and brought a lot of innovations to the
business. A new store, a café, and a herbal, educational,
and relaxation garden with a viewing platform were cre-
ated. Meanwhile, the number of employees has grown to

180, making it one of the largest employers in the region.

The plant tours in the “Herb Paradise” and experi-
ence excursions into tea production are very popular.

A new building for processing and packaging will
be opened in April 2023.

Figure 32: Co-founder Tomas Mitacek and Sales Manager Vaclav
Dvorak, both Sonnentor Czech Republic and Andrea Hrabalova, Lovime
(from left) at BIOFACH 2023.

Figure 33: View of the filling station.

Figure 34: 300 tea bags are filled here per minute

Otakar Jiranek founded Country Life in the 1990s. He
was previously a freelance photographer and discovered
the world of organic food in 1980 in the south of France.

The headquarters of Country Life has been in Nen-
acovice near Beroun since 2003. There, the former cow
barn was converted into a low-energy building. In addi-
tion, a new annex, the so-called “Ark”, a passive house,
was built. There one can find all products of the whole-
sale offer in a showroom:

This “Archa shop” is designed for small purchases
with no minimum purchase limit and offers a complete
assortment of wholesale, fresh organic fruits, organic ve-
getables and organic bread from the bakery.

The wholesale warehouse has been located in
Rudna near Prague since the beginning of 2016. Over
6,000 pallets can be stored on an area of 5,000 square
meters. The assortment includes about 3,500 products,
of which about 2,200 are organic: shelf-stable and refri-
gerated foods, fruits and vegetables, baked goods,
organic cleaning products, organic and natural cosmet-
ics.

Country Life’s “organic family” includes four or-
ganic and health food stores in Prague plus two vegan
restaurants and a specialty store for organic and natural
cosmetics.

Info

N
Sonnentor
www.sonnentor.com/de-at SONNENTORE
Country Life cou m-r)'fl ife

www.countrylife.bio
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The first shop was opened in the early 1990s in
Melantrichova Street / Prague.

The interior of the restaurant there was designed
by architect Ji¥i Vorel.

Marketing via the company’s own e-shop is be-
coming increasingly important. Meanwhile, about 10 %
of organic products are sold through the e-shop. Orders
can be placed via an app, B2B web platform, EDI, phone
or e-mail.

Country Life published its own magazine dobroty
about organic, good food and good life with a circulation
of 60,000 copies until the end of 2022. Due to high pro-
duction costs, the magazine was temporarily
discontinued.

1

Figure 35: The first shop was opened in the early 1990s in
Melantrichova Street / Prague. The interior of the restaurant there was
designed by architect Jifi Vorel.
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Figure 36: The store on Czechoslovak Army Street is one of the largest
organic stores in the Czech Republic

22

Figure 37: In the restaurant you can find a selection in self-service, hot
and cold vegan cuisine, the salad bar and fruit and vegetable juices.

Lifefood is a Czech company that has been a pioneer,
leader and innovator in RAW FOOD in the Czech Republic
and abroad since 2006. The company is a member of the
Rawfood Association, which was founded as a non-
profit association in December 2018 and awards the la-
bel “really-raw-Rawfood Association certified”.

In the E-Shop you can find a wide range of
products from Lifebar Oat Snack to Lifefood Sport and
Superfoods.

Lifefood products are processed at temperatures
below 45 °C to preserve all nutrients, vitamins, minerals
and enzymes in their original natural quality.

As Europe's largest manufacturer of processed raw food,
Lifefood already distributes its high-quality raw vegan
products in more than 20 countries. (L)

Lifefood products contain 100 % organic ingredi-
ents and are certified by the control body ABCERT
according to European standards. Suppliers are regularly
evaluated and assessed according to very strict criteria.
Lifefood products are vegan i.e. they are made exclus-
ively from vegetable ingredients.

Info

lifefood

www.lifefood.de/de_de

www.instagram.com/lifefoodofficial

Rawfood Association

www.really-raw.de/en



https://www.really-raw.de/
https://www.lifefood.de/de_de
https://www.instagram.com/lifefoodofficial/
https://www.really-raw.de/en/
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Figure 39: Stand of lifefood at the BIOFACH in Nuremberg
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Import of Organic Products -
Organic products in Supermarkets

Albert is the largest supermarket chain in the Czech Re-
public, with about 330 stores with — according to its own
figures “the largest selection of organic products” (based
on repeated research by Kantar CZ). Online survey from
Q3 2020 with a sample of 2,500 respondents per year.

Organic products are sold under the “Nature’s
Promise BIO” brand.

“By 2025, 100 % of the raw materials defined as
critical raw materials in our private label products will
come from certified sources”.

On the shelves of the supermarkets of Tesco, Lidl,
Billa and Kaufland can also be found imported organic
foods and own brands.

ncmwu
ﬁ“’P Bno»

Pieruéné

Figure 40: Organic label of the supermarket chain Albert: Nature’s
Promise
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Figure 41: Organic vegetables in the Albert supermarket in CZ

Info

Albert

www.albert.cz ,
Moo

www.albert.cz/naturespromise



https://www.albert.cz/
https://www.albert.cz/
https://www.albert.cz/naturespromise

Brands

Processing, Production and Trade of Organic Products

Tesco organic

— Tesco

www.itesco.cz

rganic

working with nature

Bio Organic
— LIDL

www.lidl.cz

g i
anics

BILLA Bio
— Billa

www.billa.cz

LA -
Pt naseBIO

KAUFLAND Bio

— KAUFLAND

www.kaufland.cz
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The Organic Market
in Czech Republic

In recent years, the market for organic products in the
Czech Republic has grown to 250 M €. Approx.
60 % are still imported.

Organic Food Supply

The first sales of certified organic products started in the
spring of 1991 by Country Life with a wholesale and first
retail shop. All the products were then imported. There
was a very slow growth in the 90s through independent
shops. An important growth occurred in the years 2005
to 2007.

After the “financial crisis” the growth resumed
from 2012-2020. In 2021 was more or less a plateau
and in 2022 there is a decrease, in average 20 %.

Distribution is depending a lot on imports: up to
60 % of organic products or ingredients
are imported. The market is pretty much fragmented.
There are a lot of small operators.

Market Volume

Prague is the main market for organic products: about
30 % of the market share.

Ca. 35 % of the population is buying organic
products. The local consumption of organic food in the
Czech Republic in 2020 was: 251,4 M EUR

25

This means a consumption of organic food per capita of
23,5 € per year.
Share of the total food consumption: 1,8 %.

Weak points limiting the consumption of organic
products:

— Higher price compared to conventional products,

— Small awareness about the benefits of organic
products and production, small support from the
state, ineffective campaigns.

— Too many logos used, they are logos for local
products, farmer’s products, etc ... The consumer
doesn’t know really the difference.

Organic products market was constantly growing until
2021. The pandemic even accelerated the growth of
the organic consumption against conventional
products. In the category other processed food, BABY-
FOOD is representing 38 %, plant based dairy
alternatives 34 %.

There is still a limited offer from local production
especially in the category of fruit and vegetables.



The Organic Market in Czech Republic

Consumption of organic products (2022 | %)

Consumption and Export of Organic Food in CZ
(2010-2020 | %)
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Figure 42: Germany Trade & Invest, 2022 Figure 43

Market Volume

Some wholesalers such as PROBIO and Country Life as
well as manufacturers such as SONNENTOR have estab-
lished themselves on the market with their own brands
and products.

In the following, some players will be presented. The
most important domestic brands and products can be
found under chapter D Processing, Production and Trade
of organic products.

PROBIO
p——, /f

PROBIO

PROBIO Trade is a wholesaler / importer and processor, which
achieves the highest turnover with exclusively organic food.

www.probio.cz

Country Life countrylife

Country Life is a trading company in the Czech Republic, which sells a
high proportion of organic food and cosmetics (own brand). This com-
pany operates in the organic market as a wholesaler / importer and re-
tailer (5 shops) + 3 restaurants since 1991 plus E-commerce and
distribution in Slovakia. The company also includes an organic farm and
an organic bakery.

www.countrylife.bio

Figure 44: Selection assortment from PROBIO

Figure 45: Baked goods from the Country Life bakery



https://www.probio.cz/
https://www.countrylife.bio/
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BIO NEBIO | bio%nebio
1 Aw

BIO NEBIO is a Czech company offering a wide range of high-quality
organic food and health food products, from classics such as cane
sugar, maple syrup, organic nuts or organic dried fruits to specialties
such as organic Fairtrade chocolate, organic beer, organic agave syrup
or organic cane sugar RAPADURA. There are own brand products as
well as selected products from other brands.

www.bionebio.cz

Figure 46: Example from the BIO NEBIO assortment

Bio Basket

Under the name of Bio Basket, a network of subscription points has
been established in health food stores and organic stores by customers
all over the country. For customers, this has the obvious advantage that
they can pick up their goods at the nearest pick-up point without ship-
ping costs.

www.bio-basket.com

BIOOO Bi0o0-c2

BIOOO is a wholesaler / importer and retailer (5 shops) and sells cos-
metics, cleaning products and organic food also via E-commerce.

www.biooo.cz
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Figure 47: Example of the BIOOO assortment

ECONEA G econea

The Company ECONEA is a wholesaler / importer of cosmetics and
cleaning product, selling also through E-commerce.

www.econea.cz
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Figure 48: Example of ECONEA assortment

Organic Food Supply

Products of well-known brand manufacturers of or-
ganic food, cosmetics and drugstore goods can be
found on all marketing channels in the Czech Republic.
The Czech Republic borders on Germany and
Austria, which favors imports. Organic wholesalers as
well as drugstores and supermarkets such as Billa or
Kaufland sell organic products from e.g., denree, Ra-
punzel, Beutelsbacher, Lammbrau and Sonett.
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Figure 49: Imported organic products from Germany in a Country Life store
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Figure 50: Imported organic products from Germany in a Country Life
store

Marketing channels and stakeholders (2012-2020 | %)

Sales pointin the 2012 2013 2014 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2020
Czech Republic
. . . Mio.
Share of sales outlet in the Czech Republic (%) Mio. CZK Euro
Supermarkets / 49.7 483 40.9 46.2 43.9 405 | 362 | 350 | 320 | 1919
hypermarkets
Drugstorests 18.0 18.7 16.5 14.7 17.9 175 | 149 | 152 | 1438 888
Health food and organic | ¢ 16.6 24.8 14.3 14.3 126 | 169 | 162 | 149 803
food shops
Independent food stores 1.4 1.6 1.7 4.2 2.9 3.0 2.1 1.8 1.6 94
Fare and other direct 5.9 8.9 6.7 7.0 73 5.4 5.1 5.7 6.1 366
sales
E-shopst¢ X X 3.4 7.8 6.7 141 | 123 | 152 | 222 | 1328
Pharmacies 4.8 4.5 3.1 2.6 3.6 3.9 7.7 5.2 5.1 306
Gastronomy 1.1 1.4 2.9 3.2 3.4 3.0 4.7 5.7 3.2 194
Total” 100 100 100 100 100 100 100 | 100 | 100 5988 | 251.4
Figure 51
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15 The share of drugstore chains has been retroactively adjusted for

2012 and 2013 based on a refinement of the methodology.
16 Due to the increase in sales through e-shops, which were

previously part of the farm and other direct sales, the data for
these categories are reported separately.

17 Due to rounding, the total may not correspond to the reported

results for each category.




The Organic Market in Czech Republic

The mass market (Supermarkets / hypermarkets) is the
n.1 purchase destination for the consumer with a market
share of 32 %.

The share of E-shops has increased significantly in
recent years. At 22.2 %, it is ahead of the Health food
and organic food shops: 14.9 %.

Online supermarket Kosik.cz expanded its service
to the whole of the Czech Republic.

In this portal you can order e.g. ALNATURA organic
products. (L)

Drugstores such as dm, Rossman and others are
also popular places to shop for organic products, both
locally produced and imported.

— dm drugstore market: 239 shops + e-commerce
E-commerce: +88 % from 01/10/2019-30/09/2020

— Fidelity card with 1.9 M clients

— Accent on eco-responsibility: 16 shops with bulk
sales, certified organic, packaging 100 % recyclable

ROSSMANN has more than 166 stores in the Czech Re-
public with 14 new stores opening in 2022 and with an
annual turnover of CZK 5.5 billion.

Bjo
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Figure 52: Own brands from dm
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Figure 54: Organic food for children with own brand

Alterra and enerBiO private label products were the first
in the country to receive the international GREEN
BRANDS quality seal for sustainable business.

The ROSSMANN drugstore chain was founded in
Germany in 1972 by Dirk RoBmann. It currently operates
more than 4,500 stores in 8 European countries and em-
ploys more than 60,500 people. ROSSMANN in the Czech
Republic is a joint venture between Dirk Rossmann
GmbH Germany and A.S. Watson Group. A.S. Watson is
the largest health & beauty retailer with a global
turnover of EUR 17 billion and 16,400 stores.

ener®

Figure 55: Own brand from Rossmann

Info

Kosik.cz

©) Kosikcz

www.kosik.cz/alnatura?kampan=hp_top

dm dm
www.dm.cz ﬂ\*‘
Rossmann

R@SSMANN

www.rossmann.cz
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Opportunities
and Risks

Although more people are again worried about their jobs,
de facto full employment prevails. The official
unemployment rate in 2021 was around 2.7 %. The
shortage of skilled workers is keeping wages up. But high
inflation rate of 15.6 % (2022) gnawed away all wage
Increases in real terms. Private consumption will grow at a
more restrained pace as massive inflation restricts
consumers’ financial leeway.

As energy and shopping bills rise, consumer confidence
is falling. In May 2022, it was at its lowest level in ten
years, according to the statistic’s office. In 2021, the
gross average monthly wage was 37,903 Czech crowns,
the equivalent of about 1,500 euros. The change in gross
domestic product is estimated at 2.5 % in real terms for
2022.1In 2020, economic growth by sector in agriculture
| forestry / fisheries was still 6.5 %, real.

Potential for Trade

The new funding period in the EU’s Common Agricultural
Policy (CAP) offers opportunities for the further expan-
sion of organic farming and processing, as well as trade.
Consumption of eco-foods during the Corona pandemic
from 2020 to 2023 has decreased. Sales via online stores
and free delivery have increased. However, the higher
price for organic products must be communicated to
consumers in an understandable way. The current “Ac-

tion Plan of the Czech Republic for the Development of
Organic Agriculture in 2021-2027“ offers great oppor-
tunities to address these issues. Further expansion of
organic agriculture in the Czech Republic should go hand
in hand with the simultaneous development of the or-
ganic food market.

Figure 56: Booth at BIOFACH 2023



Opportunities and Risks

The Market for Organic Food
in the Czech Republic

Strengths Weaknesses

— Food from the Czech Republic has a good reputation — Less purchasing during Corona pandemic

— Connection of eco-products and tourism — No governmental advice in organic farming

— Shopping via e-shops has a high share — Education and training of specialists in organic farming and in processing
— High density of vegetarian restaurants — Training and further education of skilled workers in organic farming
— Organic drugstores and cosmetic stores — Succession at pioneer companies unclear

Opportunities Threads

— Large sales market in Europe and USA? High capital requirements for investments
— Natural food stores and vegetarian restaurants — Low purchasing power

— E-Commerce: Online stores for organic products Inflation development

— Presentation of organic food on fairs: e.g. BIOFACH

— Processing of organic raw materials to high quality food

Figure 57: SWOT-Analysis, Heinz Gengenbach, Agriservices, 2023
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